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More than 35,126 professionals (up 2.5% from last year) came from more than 110 countries to
InfoComm 2012. Exhibitors (937 of them) occupied more than 470,000 net square feet of exhibit
and special events space. And this year, 237 AV professionals passed the Certified Technology
Specialist™ (CTS®) exam onsite, a new record. Twenty-five professionals passed the CTS®-D
exam and 14 earned the CTS®-I credential.

    

Once again rAVe USA provides you with very best show wrap-up:  InfoComm 2013 On
Demand.

    

rAVe is an official media partner to InfoComm and our microsite features more than 1300
videos, 2000 photos, press releases, news & Blogs, rAVe RADIO and even the Top 10 Tour
Guide.

    

Eight sponsors funded this site and all the coverage on it — so visit them and, when you do see
them in person, thank them: Barco, Christie, Cisco, NEC, Visix, FSR, Panasonic and Almo
Pro A/V
. 

      

This site is not intended to be a replacement for attending the show live — you can’t replace an
experience like that. However, our InfoComm 2013 On Demand is meant to augment your
attendance.
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     In fact, we get much of our site traffic from InfoComm attendees who couldn’t see everythingthey wanted to see in the three days of the show in Orlando and the rest come from people whowish they could attend and didn’t get to. Either way, you will find this show microsite veryhelpful .    The home page is an aggregate of each type of coverage in one place – the launch page todifferent ways of exploring InfoComm 2013 experience—from traditional to digital multimedia tosocial media.     To the right of the HOME tab you will see…            -  The  NEWS & BLOGS page  — where you are actually reading this post. This is wherewe post all the blogs and news stories that we write — as well as commentary — written by ourteam of reporters on-site at the show. When you click on the tab header NEWS & BLOGS, you’llalso see a section called PRESS RELEASES — that is where you can, literally, see newsstories on every single product launched at thisInfoComm  — yes, all of them).         -  The  VIDEOS  tab next to this one is where we posted more than 1300 VIDEOS we shotat InfoComm. VIDEOS include every video we shot at InfoComm — every single one. We havethem broken out by both product category as well as one-on-one interviews we conducted withan assortment of market leaders.         -  The  PHOTOS  tab holds more than 2000 PHOTOS we shot during the InfoComm show.They include products, people and booths on the show floor as well as pictures of peopleplaying THE GAME 4.         -  Speaking of  THE GAME 4 , the tab to the right of PHOTOS is for THE GAME 4 — it’s agame we played LIVE at InfoComm and during it we even gave one lucky winner a SMART Car.       -  On the  rAVe RADIO are all the PODCASTS we recorded LIVE from the show floor —more than 20 of them this year!         -  The last section is  Top-10 Tour  – and we’ve even posted a copy of the Top 10 TourGuide (in PDF format) on that page so you can see which new products we thought attendeesneeded to see, live, while at the show.    The rAVeTop-10 Tour is NOT a "paid- for” infomercial. InfoComm 2013 exhibitors wereinvited to submit their innovative products and these 10 products were selected fromover 70. These are the 10 our editors thought you NEED to see           Enjoy  the fullest coverage  you can get of InfoComm 2013!    Go rAVe USA’s InfoComm 2013 ON Demand
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